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International MBA Leads - June 2017-2019
Row Labels Count of Original Source

Other Campaigns 1

Email Marketing 1

Social Media 3

Referrals 5

Organic Search 72

Direct Traffic 85

Paid Social 89

Offline Sources 142

Paid Search 198

Grand Total 596



International MBA
IMBA Spring 2019 Campaign



International MBA Emails - Spring 2019

OPEN RATE 64.00%

CLICK RATE 8.47%

SENT 982

CLICKED 116



Professional MBA Leads - June 2017-2019

Row Labels Count of Original Source

Email Marketing 2

Referrals 3

Other Campaigns 4

Social Media 5

Paid Search 7

Offline Sources 54

Paid Social 61

Direct Traffic 100

Organic Search 109

Grand Total 345



Professional MBA Spring 2019 Campaign



Professional MBA Emails - Spring 2019

OPEN RATE 54.72%

CLICK RATE 15.93%

SENT 743

CLICKED 69



M.S. CSIS Leads - 
June 2017-2019

Row Labels Count of Original Source

Email Marketing 1

Social Media 1

Referrals 1

Other Campaigns 2

Paid Search 9

Organic Search 27

Paid Social 38

Direct Traffic 56

Offline Sources 69

Grand Total 204

Spring 2019



M.S. Accountancy Leads - May 2017-2019

Row Labels Count of Original Source

Social Media 3

Referrals 6

Paid Search 49

Offline Sources 91

Organic Search 92

Paid Social 116

Direct Traffic 132

Grand Total 489



M.S. Accountancy Fall 2018 Campaign



M.S. Accountancy Spring 2019 Campaign



M.S. Accountancy Emails - Spring 2019

OPEN RATE 50.88%

CLICK RATE 11.93%

SENT 3,221

CLICKED 170



Source: MailChimp, March 2018


