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Hi! 
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3International Agency with a Global Reach



Today’s Agenda
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● Have fun

● Learn something new you can 

implement right away

● Facebook Do’s and Don’ts

● My Fav Tools, Hacks, and Resources

● Next steps
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I’ve learned that people 
will forget what you said, 
people will forget what 
you did, but people will 
never forget how you 
made them feel.

― Maya Angelou
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FACEBOOK OVERVIEW

76% of 12-17 (not just for old people!)
82% of 18-29 
65% of 50-64 
41% of 65+ (doubled since 2012)

Best for live videos, uploaded videos, 
photos, gifs, curated content, stories, 
blogs, messenger bots

Repurpose popular posts
Engage/participate in relevant groups
Tag people, businesses, locations
Emojis draw attention 🎉 😀 😍
Facebook rewards engagement
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INSTAGRAM OVERVIEW

Users: 71% of users are under the age of 35
71% of U.S. businesses are on Instagram

High-res photos & videos, quotes, stories, 
highlights, live video, Instagram TV

Develop a consistent“theme”
Use Linktree for “link in bio”
Quotes/image macros
#hashtag party
Use your own images where possible
Repost App to repurpose content from other profiles



DO be the CEO of 
Brand YOU.



DO remember 
that social media 
is forever.



At 10:19 a.m. ET on Friday, Justine Sacco, a PR 
director at InterActiveCorp (IAC), posted this tweet 
shortly before an 11-hour flight from London to Cape 
Town, South Africa.

On Saturday, IAC announced that it had "parted ways" with Sacco.

http://www.buzzfeed.com/ryanhatesthis/internet-uproar-erupts-after-pr-woman-for-media-firm-tweets
http://iac.com/


DON’T believe 
everything you read.



DON’T use social 
media as your 
therapist.



● Before posting - stop and think…
● Vet the facts before you post (snopes.com)
● Review your company’s social media policy 

and agreements you signed
● Make it explicit you don’t represent your 

company’s views
● What would you tell a friend who posted what 

you’re about to post?
● ...Remember Maya Angelou quote





DON’T be a B!%C# 
on social media.



DO make social 
media your 
B!%C#.
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TARGETING
YOUR AUDIENCE



DO have goals.
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EXAMPLE
GOALS

WEBSITE TRAFFIC

S.M.A.R.T. Goal 
Example: 
Increase website 
traffic to 2,000 
visitors per day by 
posting and 
promoting 
relevant blog 
posts three times 
per week to 
Facebook and 
Twitter accounts.

BRAND 
AWARENESS

S.M.A.R.T. Goal 
Example: 
Increase brand 
awareness of your 
Facebook by 
introducing paid 
advertising. Have 
new content reach 
10,000 people per 
post by the end of 
the month.

GENERATE LEADS 
AND SALES

S.M.A.R.T. Goal 
Example: 
Increase LinkedIn 
leads by 6% by 
December. Our 
target is 30,000 
views per 
promotional video.

● Specific 
● Measurable
● Attainable 
● Relevant
● Timebound





DO know your 
audience inside 
and out.
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CUSTOMER/AUDIENCE PERSONAS

Download Worksheet

https://www.digitalmarketer.com/lp/customer-avatar-worksheet/


DO join relevant 
Facebook groups.
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Facebook Group: Accomplishing something 
before the microwave reaches :60.
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Discover Existing and New Groups

How to Use Facebook Groups to Market Your Business

http://remedydigitalagency.com/facebook-groups-market-business


DON’T just sell or 
self promote.



4:1
GIVE TO ASK 
RATIO

Jab, Jab, Jab 
RIGHT HOOK



DO create a 
content calendar.

Read the Blog 

http://remedydigitalagency.com/create-content-calendar
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Basic - Excel



Basic - Google Calendar
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Intermediate - Buffer
31



Advance - Coschedule
32



DO interact with 
your audience 
(even when it’s 
negative)



1. Answer questions
2. Use first names
3. Reply to positive comments in addition to the negative!



DO have a 
professional social 
media policy.
(and a personal 
one for Brand 
YOU)



WHY DO YOU NEED ONE?

1. You may need to fire someone over what 
they post… (remember 

2. You need to protect your brand, trade 
secrets, and reputation

3. Social media is an extension of your brand 
and so is how your employees behave

4. You simply want to prevent issues, period

From FitSmallBusiness.com



From FitSmallBusiness.com

TIPS FOR IMPLEMENTATION

1. Research other policies
2. BE SPECIFIC 
3. Make social media policy part 

of employee handbook/ 
onboarding

4. Lead by example
Download a FREE policy template at 

fitsmallbusiness.com/social-media-policy-template



DO have a social 
media handbook.



Clearly Identify

1. Brand colors
2. Brand guidelines
3. Brand fonts
4. Goals
5. SOPs for content creation for each platform
6. SOPs for approval of content

example https://www.law.upenn.edu/live/files/6261-social-media-handbookpdf

https://www.law.upenn.edu/live/files/6261-social-media-handbookpdf


DON’T run ads 
blindly.





DON’T miss out on 
retargeting 
capabilities.



DO measure and 
know your KPIs.



FACEBOOK
TRACKING & 
INSIGHTS



10x

The increase in 
CTR for 

retargeted ads 
compared to 
display ads

70%

Retargeting 
makes it 70% 

likelier to convert 
previous visitors 

into paying 
customers

500%

Retargeting has 
been shown to 

increase 
branded search 
results by 500%



INSTAGRAM 
INSIGHTS



DO test, iterate, 
repeat.



DO spy on your 
competitors.





DON’T go at it 
alone.
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SOCIAL TOOLS

Canva - free web-based 
graphics tool

Buffer - social media 
management software (free 
plan available)

Word Swag - phone app to 
create image macros 
($3.99)

HACKS AND TIPS

Invite those who liked your 
Facebook post to like your page

Use “alt codes” & emojis in 
posts for higher engagement

Tag relevant business pages 
(using @ symbol) @
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remedydigitalagency.com/riseandshine
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remedydigitalagency.com/riseandshine

Download the full guide via     
Messenger and access these 

presentation slides at:
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THANK YOU!
Questions/Comments?

jenna@remedydigitalagency.com

@jennacurryleads

828-719-9916


